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THIS IS ADSPHERE

FORWARD

AdSphere is the first competitive media-research system to focus on the brand-direct and 
direct r esponse television (DRTV) industry.  Intell igent and automated technology analyzes 
the digital attributes of every commercial and program to find new DRTV spots and 
infomercials. AdSphere monitors commercial-grade signals on more than 125 national cable 
and broadcast networks allowing for the monitoring of spots running inside of both national 
and local ad breaks. The technology also monitors all creative lengths including spot, 5-
minute, and 28.5-minute formats.  With breakthroughs such as same-day competitive 
intell igence, the days of waiting 6-8 weeks for competitive media research are over.

In my near 30 years in the industry, I have witnessed DRTV’s explosive growth. With so many 
advertisers eliciting consumer response in their television advertising, our industry finds 
itself in an identity crisis. How do we define the DRTV industry? How large is the industry? 
Even these simple and important questions have eluded us. AdSphere was created to answer 
these important questions and to usher in a new era of transparency. To date, AdSphere has 
proven that the DRTV industry is 3-4 times larger than reported by mainstream television-
research companies. Their definition of DRTV doesn’t include the vast majority of the multi-
bil l ion dollar lead-generation and brand/DR classifications that have exploded over the past 
decade.

The advertising industry has become increasingly concerned with attribution and measuring 
ROI, which have long been the modus operandi of the DRTV industry. As television begins to 
embrace “programmatic” models of consumer targeting, attribution and ROI measurement, 
the language of DRTV is becoming part of the mainstream-advertising vernacular.  

Once advertisers begin to demand accountability, it ’s not long before they discover the 
science of DRTV and how to use consumer response to better measure the effectiveness of 
their creative and media executions. AdSphere was created to detect and track television 
commercials that elicit consumer response in order to deliver actionable business 
intell igence to the TV industry.

AdSphere has made it possible to quantify the size and scope of the industry l ike never 
before.  Each Spring we recognize best-of-class advertisers across four industry 
classifications including short-form products, lead generation, brand/direct, and 28.5-minute 
infomercials.  DRMetrix’s AdSphere Awards are the most inclusive ever for the industry.

Since these are merit-based awards, recipients have achieved the highest level of television 
exposure and overall media schedule valuation for a specific AdSphere industry classification 
or category. Performance-based campaigns achieving this level of scale demonstrate 
consumer popularity and also best-in-class creative and media execution. Please join us as 
we honor this year’s AdSphere Award recipients. They truly represent the future of our 
industry, and we are proud of their accomplishments.

Joseph Gray,  Founder/CEO
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INTRODUCTION
DRMetrix monitors over 125 of the top national cable and broadcast networks 
Our platform is unique for a number of reasons including:

Monitoring both rated and unrated national cable and broadcast networks on behalf 
of the industry has allowed DRMetrix to surpass other competitive media research 
systems that focus solely on the monitoring of rated networks

Automat ic recogni t ion of  new DRTV spots and 
infomercia ls .

Detection and segmentation of national and local 
DPI ad breaks on the networks to properly value 
spots.

Ability to track each airing of registered spots and 
infomercials at accuracy levels that rival encoding 
based ad detection.
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ADSPHERE
STATISTICS

Mill ion

Creat ives

 10k DRTV

Brands

800k Additional
air ings

41

47k

As of end of Feb. 2019 media month

Lifetime airings detected

Al l  creat ive formats inc luding 2-5m 
and 28.5 minute

Categorized across 165 industry 

categories &  5,400 advertisers

Database continues to grow by an 
average of 800K additional
airings a month. Hundreds of new 
brands and advertisers detected every 
month.



BUSINESS 
INTELLIGENCE 
FROM ADSPHERE
Compare the spend level  of  d i�erent  brands and 
advert isers

Discover the best  performing brands for  any 
advert iser
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Determine best performing creatives for any brand. 
Gauge the performance of over 47,000 creatives

Study media execution across 165 industry categories
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Ident i fy  top performing ROS dayparts  at  the network 
level  for  any brand or  creat ive.

Ident i fy  top performing days of  week,  hours of  day,  
and analyze histor ical  weekly a i r ing t rends for  any 
brand or  creat ive.
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Ident i fy  advert isers ,  brand,  and creat ives that  are 
new on the a i r  for  the current  week,  last  week,  YTD, 
or  for  any histor ical  t ime per iod.

Choose to rank Advert isers or  Brands

Choose any date range

Fi l ter  resul ts  across di�erent  brand
classificat ions and creat ive durat ions

Top 20 New ‘Active’ Short Form Product Brands YTD as of 4/8/17

Advanced Fi l ters
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Choose Engl ish or  Spanish and also fi l ter  by
Response Type (URL,  SMS, Tol l  f ree Number,  
or  Mobi le App Response)

Choose ALL networks or  fi l ter  for  a specific network

Fi l ter  for  new advert isers ,  brands,  or  creat ives first
detected dur ing the chosen date range.

With a l l  of  these powerfu l  fi l ters ,  the possibi l i t ies are endless!
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Here are some examples:

F i l ter  to see top advert isers or  brands for  a part icular  network

Top Brands running on A&E YTD as of 4/8/17

F i l ter  “brand”,  “28.5 creat ive length” and “new” to discover 
new 28.5 minute infomercia l  brands

New Infomercial Brands YTD through 4/8/17
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Generate an excel  output  for  any custom ranking 
report

Fi l ter  by “300 second” creat ive length to see top advert isers or  
brands running 5 minute creat ive

Top brands using 5 minute creative YTD as of 4/8/17

( see next pages for the graphic)
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27710 Jefferson Avenue Ste: 206 Temecula CA 92590 951-234-3899 
sales@drmetrix.com
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