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THIS IS ADSPHERE

AdSphere is the first competitive media-research system to focus on the brand-direct and
direct response television (DRTV) industry. Intelligent and automated technology analyzes
the digital attributes of every commercial and program to find new DRTV spots and
infomercials. AdSphere monitors commercial-grade signals on more than 125 national cable
and broadcast networks allowing for the monitoring of spots running inside of both national
and local ad breaks. The technology also monitors all creative lengths including spot, 5-
minute, and 28.5-minute formats. With breakthroughs such as same-day competitive
intelligence, the days of waiting 6-8 weeks for competitive media research are over.

FORWARD

In my near 30 years in the industry, | have witnessed DRTV’s explosive growth. With so many
advertisers eliciting consumer response in their television advertising, our industry finds
itself in an identity crisis. How do we define the DRTV industry? How large is the industry?
Even these simple and important questions have eluded us. AdSphere was created to answer
these important questions and to usher in a new era of transparency. To date, AdSphere has
proven that the DRTV industry is 3-4 times larger than reported by mainstream television-
research companies. Their definition of DRTV doesn’t include the vast majority of the multi-
billion dollar lead-generation and brand/DR classifications that have exploded over the past
decade.

The advertising industry has become increasingly concerned with attribution and measuring
ROI, which have long been the modus operandi of the DRTV industry. As television begins to
embrace “programmatic” models of consumer targeting, attribution and ROl measurement,
the language of DRTV is becoming part of the mainstream-advertising vernacular.

Once advertisers begin to demand accountability, it’'s not long before they discover the
science of DRTV and how to use consumer response to better measure the effectiveness of
their creative and media executions. AdSphere was created to detect and track television
commercials that elicit consumer response in order to deliver actionable business
intelligence to the TV industry.

AdSphere has made it possible to quantify the size and scope of the industry like never
before. Each Spring we recognize best-of-class advertisers across four industry
classifications including short-form products, lead generation, brand/direct, and 28.5-minute
infomercials. DRMetrix’s AdSphere Awards are the most inclusive ever for the industry.

Since these are merit-based awards, recipients have achieved the highest level of television
exposure and overall media schedule valuation for a specific AdSphere industry classification
or category. Performance-based campaigns achieving this level of scale demonstrate
consumer popularity and also best-in-class creative and media execution. Please join us as
we honor this year’'s AdSphere Award recipients. They truly represent the future of our
industry, and we are proud of their accomplishments.

Joseph Gray, Founder/CEO
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DRMetrix monitors over 125 of the top national cable and broadcast networks
Our platform is unique for a number of reasons including:

— Automatic recognition of new DRTV spots and
infomercials.

— Detection and segmentation of national and local
DPI ad breaks on the networks to properly value

spots.

— Ability to track each airing of registered spots and
infomercials at accuracy levels that rival encoding
based ad detection.

Monitoring both rated and unrated national cable and broadcast networks on behalf
of the industry has allowed DRMetrix to surpass other competitive media research
systems that focus solely on the monitoring of rated networks
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As of end of Feb. 2019 media month

41 Million Lifetime airings detected

_ All creative formats including 2-bm
47K creatives and 28.5 minute

10k DRTV Categorized across 165 industry
Brands categories & 5,400 advertisers

800 Additional Database continues tc?'grovv by an
airings average of 800K additional
airings a month. Hundreds of new
brands and advertisers detected every
month.
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Compare the spend level of different brands and
advertisers

Rank Brand Name Creatives Category Advertiser Airings Spend Indexv MNational% Local %
1 @ Progressive |Z| 20 Insurance = Progressive 100 89 1
2 ® Mutrisystom [#] a5 Health & Fitnoss = MNutrisystem 22574 95.43 100 0
3 ® Humira [#] w0 ~ AbbVie 17,193 81.77 100 0
4 ® Liborty Mutual  [+] 26 Insurance » Libarty Mutual 38,173 81.08 97 3
5 ® Credit Karma |Z| 29 Financial » Credit Karma 58,507 71.42 92 8
& ® Geico |I| 1" Insurance « Government Employees Insura... 24,600 68.67 100 0
7 @ Turbo Tax D 13 Financial - Intuit 25176 59.58 97 3
8 @ Proactiv+ [+ 33 Beauty, Hygiene & Personal Care = The Proactiv Company 21,568 58.53 67 33
9 @ State Farm |l| 18 = State Farm Insurance 23,309 58.51 98 2
10 ® ASPCA 2 = American Society for the Freven... 3,691 40.03 99 1

Discover the best performing brands for any
advertiser

Rank Advertiser Brands Airings Spend Index v National %  Local %
i ® Idea Village Products |:| 19 29,029 100 70 30

Brand Name m Creatives Category Airings Spend Index~ | National % Local %

@ Spin Spa [+]3 Beauty, Hygiene & Per... 4,051 19.33 78 22

@ Copper Fit Energy Socks D 2 Health & Fitness 5 2,587 14.48 75 25

@ Copper Fit Back Pro [+]2 Heaith & Fitness - 5,501 14.43 64 36

® Pocket Racers [+]2 Miscellaneous > 2,751 134 81 19

@® MicroTouch Tough Blade [+] & Beauty, Hygiene & Per... ¥ 4,401 1207 59 1.

@ Copper Fit Pro Series [+]1 Health & Fitness x 2.742 85 68 32

® Comfort Click Belt [+ 3 Miscellaneous o 2,561 6.45 65 35

® CopperFit [+]5 Health & Fitness ¥ 3,283 5.45 73 27
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Determine best performing creatives for any brand.
Gauge the performance of over 47,000 creatives

Rank Brand Nama Creatives Category

1 ® Proactive =] 19 sty, Hygiene & Persa
Creatives Classification Duration

® Your Teenager. You Love ThemM... Product - DR 60 sec

® You Don't Lat Anything Hold You .. Product - DR &0 soc

@ You Don’t Let Anything Hold You ... Product- DR 120 sac

® Your Teenager, You Lowe ThemM...  Product - DR 120 sac

® Breakouts Got You Bummed Product - DR 120 sec

#® 'You Don't Let Anything Hold You ..  Product- DR &0 sec

@ Your Teenager, You Love Them M.  Product- DR 120 s=c

@ Bacne ls ABuzz Kill w3 Product - DR 120 sac

Aijrings
4871
2,945
2094

1,387

Advertiser

| Carew The Proact Company

Airings
15,248

Response Type

£ S

o

&L

S

W

LR

QL

Study media execution across 165 industry categories

B i caeqgories

. ¥ Communications
b Dvug & Toilatry

¥ Education

¥ Financial
¥ Health & Fitness

b Home&

<

Insurancs
Austomobils
Hluasi
Dental & Vision
Discount R Plans
General

dth Insurance

Medical & Dental
Personal & Ho
B » egeisemvices

. ¥ Miscellaneous

¥  Entertainment Venues

Brand Name
@ Progressive
@ Geco
@ The General Insurance
® Liberty Mutual
® Solect Quote
& United Healthcare
@ Allstate
@ State Farm
@ CarSheeld

& AARP Medscare Supplam.

@ Medicare Coverage Help...

& V5P Direct
® Cigna
® Funeral Advantage

@ Good 2 Go Auto Insurance

Insurance

]

[l

4

il

Advertiser
Prograssive
Government Employees Insu
Parmanent General Compan.
Liberty Mutual
SelectQuote Insurance Sena,
United HealthCare Services.
Allstate
State Farm Insurance
NREM LLC
AARP
Togetherhealth Pap
Vision Service Plan
Cigna Health and Life Inswra. .
Londen Insurance

American Independent Com. .

Spend Index v National % Local %
100 &1 9

National % Local % Firat Aired
3045 £9.55 120261606194 B
29.01 7099 1wasna0sTam B
100,00 0.00 1226606430 @
9748 252 1zzensoe3Tam ®
99.24 078 ononreeasam ®
2574 7426 oananTnasam ®
100.00 0.00 013117 0635 PM @
100.00 0.00 02/2TAT 06:35 AM @

Airings  SpendIndex~ | National% | Local% ASD

18,481 100 g7 13 30 s0c
PhAh 100 o 30 sec
a29 2007 99 1 27 sec
5318 2741 98 2 23 sec
e .05 4 b 55 30¢
425 a.67 100 (1] 30 sec
15 784 97 3 15 s8¢
293 R w8 2 21 sec
554 428 99 1 110 sec
o 416 100 o 120 sec
T4 m b6 &0 sec
B9 364 o n dd sec
16 226 100 o 30 zac
A& .78 aa S b7 sec
088 4 & 30 sec
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l[dentify top performing days of week, hours of day,
and analyze historical weekly airing trends for any
brand or creative.

Brand: Spin Spa | Motwork: All | Aiings: 3405
Days of Weak Howr of Day

Trend over fime by Alrings

ings By Days OF Week @ a || anngs over Time For Days Of Weak

Zoom 1| Week #2

From 0107/ 2017 e 01,08,/2017
Mationad; 133

Freen | Apr 25, 2018 | To | Apr 1, 2017

‘ ldentify top performing ROS dayparts at the network
level for any brand or creative.

Brand: FlexTape | Metwark: ESPM NEWS | Alrings: 205
W

& Fuenl
ESPH MEWS | Weekly Airings Over Time
All Dayparts

fosm Im Im Bm YID 1y AN Feomn | Jan 8,2007 | To | Apr 3, 2017

_-_‘—-—-___-—-—-—-___-_.‘o—"/“’!E

3
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L - u

1004 -300 4 10044~ 6004 40044 - 1200 P toepm- bia 1 n- 10 PR R
lllll (R
W natiosal W Local — Mationsl  — Lol
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ldentify advertisers, brand, and creatives that are
new on the air for the current week, last week, YTD,
or for any historical time period.

Rank Brand Name Creatives Category Advertiser Airings Spendindex~  National% Local %
1 ® Flex Tape 3 Miscellancous = Swift Response 4,051 100 az 18
2 @ RainBrella E} 1 Miscellaneous » Wipe New 1,344 50.09 97 3
3 ® Gotham Steel Crisper Tray  [+] 3 Housewares & Apphances = E Mishan & Sons 1,098 328 58 42
4 ® Clorox ScrubTastic 3 Home & Garden « E Mishan & Sons 1,689 29.36 52 48
5 @ Fuller Brush Roto Sweep  [¥] 2 Housewares & Appliances v SAS Group 544 24.09 84 16
& ® ArmorAll Wipes E 2 Mizcellaneous = The Armor ALL/STP Products.... 656 19.45 80 20
7 ® Toppik m b Beauty, Hygiene & Personal Care= Church & Dwight Co 296 19.23 98 2
8 @ Metal Garden Hose *3 Home & Garden = Harvest Direct 964 1873 97 3
g ® Westminster Mint [T| 2 Miscellaneous » Westminster Mint INC m 7.35 &8 32
10 @ Brooklyn Brownie Copper  [+] 3 Housewares & Appliances » E. Mishan & Sons 95 488 9% 4
n ® Lo-Bak TRAX m 2 Health & Fitness = Allstar Products 20 24 as 15
13 ® Multi-Cut 3 in One E! 1 Housewares & Appliances » Lenfest Media 39 1.59 92 a
17 ® Magnafiex 1 Miscellaneous » WowWee Group 38 117 &8 32
19 ® Wonder Purse 2 Miscellaneous = Allstar Products 23 098 100 0

20 ® Beddie Bear IL] 1 Miscellaneous = National Express 8 098 100 0

Top 20 New ‘Active’ Short Form Product Brands YTD as of 4/8/17

| Advanced Filters

— Choose to rank Advertisers or Brands
— Choose any date range

— Filter results across different brand
classifications and creative durations

Brand Classification

(®) shotForm @ AllShortForm © Shori Form Producis @) Lead Generation @ Brand/DR @ Retail Products

Creative Duration All

Bdwos Biss P20 [30s PJass PJoeos s [oos [ ioss [ 1208

180s [ 240s 300s

3 ADSPHERE™



— Choose English or Spanish and also filter by
Response Type (URL, SMS, Toll free Number,
or Mobile App Response)

Creative - English EESPU!'I-SE‘ Type 2 @ At least

Networks [ Ai(102)
@l 09 A B C DEFGHI J K PQRGSTUVW

@® AzE ® AMC @ American Heros

@ Animal Planet ® AXSTV @ BBC America

@ BCT @ BET Jams @ Bloomberg

. Bravo . Cartoon Network . Centric

@ Chiller @ Cloo *Off Air 2/1/2017 @ CMT Pure Country

@® cnBC @ CNBC World @ CNN

@ Comedy Central @ Cooking Channel @ Country Music Television

Cancel Apply

Filter for new advertisers, brands, or creatives first
detected during the chosen date range.

New

@ Adverisers © Brands @ Creatives

Cancel Apply

With all of these powerful filters, the possibilities are endless!
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Here are some examples:

Filter to see top advertisers or brands for a particular network

] q] Refine By NmkMEv‘MNIv|
Rank Brand Name Creatives Category Advertiser Airings Spend Index ~ National % Local %
1 ® CreditKarma [+ 15 Financial » CreditKarma 1,605 100 8243 17,57
2 ® Geico Fe surance « Govemment Employees Ins... 77.92 100.00 0.00
3 ® Progressive EHn Rsurance ~ Progressive 450 5698 8511 14.89
4 ® TurboTas Hn Financial - Intuit 675 98.94 1.04
5 ® LifeLock E7 Online Services & Shopping = LifeLock 65.59 9883 117
6 ® Esurance 4 nsurance + Esurance Insurance Services 527 57.7 4869 NN
7 ® BREOEllipta [z Drug & Toietry « GlaxoSmithKline 244 558 6926 30.74
B ® Humia [+ 10 ug & Todetr » AbbVie 161 534 100.00 0.00
9 ® Lyrica My & Todet - Phizer 5156 100.00 000
10 ® Trivago [ 13 Fravel, Vacation and Hotel - trivago a9 49.73 9243 757
Top Brands running on A&E YTD as of 4/8/17
Filter “brand”, “28.5 creative length” and “new” to discover
new 28.5 minute infomercial brands
Rank Brand Name Creatives Category Advertiser Ainngs Spend Index ¥ Weeks
1 ® Rock & Romance Collection F2 Music and Video = Direct Holdings Americas 158 100 14
2 @ Faith, Hope & Country [+] 2 Music and « Direct Holdings Americas 130 7403 14
3 @ Range Mate Professional FHea Housewares & Ap ~ Windhorse LLC 9 47.93 10
4 @ Cue Vapor System FH1 « Digirettes INC 59 4539 b
5 @ Volaire ¥l 2 » Junee Brands LLC I 326 3
& @ Veggie Bullet |:| 2 « Capbran Holdings .74 2
T @ 21 Day Fix Extreme D 2 {ealt itne * Beachbody 11.03 5
8 @ Invia I___] 2 {ealth & Fi » Memory Sciences LLC 8.59 10
10 ® BodyGym 2 jealth & Fitne + BodyGym LLC 5.98 5
12 ® ActivS [F1 * ActivBody INC 8 423 2
14 @ Smart Money Secret | | 1 Miscellan » Info Up LLC 198 2
15 @ Classic Soul Ballads H1 M Vide » Direct Holdings Americas 2.54 1

New Infomercial Brands YTD through 4/8/17
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Filter by “300 second” creative length to see top advertisers or
brands running 5 minute creative

Rank Brand Name
1 @ Lifelock
2 @ Meaningful Beauty Ulra
3 @ Mutrisystem

4 @& ASPCA

5 @ Bye Bye Foundation - Bea... [+] 2 Beauty, Hygiene &

] @ Luminess Air

7 @ Chnistie Brinkley Authent
8 @ Cold Plasma Sub-D

9 @ Shark Rocket Complete
10 @ Hair Club

n @ Waterpik Flosser

12 @ Bosley

Creatives Category Advertiser
2 nline Services & Shopping = Lifelock
i_,_ 3 Beauty, Hygiene & Personal Carew  Guthy-Renker
[k 1&F = Nutrisystem
Hs r = American Society for the Pre.
Personal Carew Favor Products
[E3R srew  Luminess Direct
[ al Carew  Chiristie Brinkely Skincare
[+] 2z | Carew Guthy-Renker
2 = SharkNinja Operating
[+]1 al Carew Hair Club for Men
=k Beaut il Carew  Water Pik
1 “are= Bosley

Airings

Spend Index ~
100
92.12
77.07
51.89
48.62
3795
25.98
23.06
2239
13.66
122

N

Top brands using 5 minute creative YTD as of 4/8/17

National %

100

Local%  ASD
0 300 sec
o 300 sec
1 300 sec
] 300 sec
0 300 sec
0 300 sec
0 300 sec
0 300 sec
0 300 sec
0 300 sec
0 300 sec
0 300 sec

Generate an excel output for any custom ranking
report
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Why wait
6-8 weeks
o get
competitive
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Introducing same day

competitive intelligence from

the industry's most timely,

accurate, and expansive

research system.

All industry ad formats:
spot, 5, and 28.5 min

Reserve your free trial evaluation
by visiting drmetrix.com

www.drmetrix.com

You
fv Wlin lC You are now free to explore

the DNA of Direct Response
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